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The complete

seasonal

email signature
campaign toolkit

Plan, automate, and measure campaigns that connect your brand
with every moment that matters.

(o

Give your
brand
recmniion

o
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Make every season

(OUNL for your

Every month brings a new seasonal opportunity, from global
l'u:!.EJ;u /s [0 reg -“*.'l.;- celebrations. These are the best
moments to cc || nect your brand with people, spark
conversations, and keep engagement alive

While social posts fade and ads get skipped, every email
your company sends is a consistent, trusted touchpoint. With
the right planning, your email signatures can carry seasonal
messages that stay relevant, consistent, and measurable—
without aading work fo ) your teams

=

his guide will show you how to plan, automate, and
optimize

those campaigns throughout the year, Inside, you'll find
ideas,

templates, and real examples to help you stay on brand,
on time, and always connected.

Stay consistent. Stay timely,

Stay connected—all year rr:uruﬁ_

Start Book a
planning demo of

your next Exclagner
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Why seasonal email
signatures matter

Every marketing team fignts for attention,

but yvour emails already have It.

Each message is a natural space to
extend your seasonal campaigns—
guietly, consistently, and at scale,

Here's why it works:

Ms Tania Sender
- Always-on reach: Your teams send i

thousands of emails every week,
Each one can carry a campailgn
message without extra effort or ad

spend, Here's to what's next. ﬂ
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- Consistent branding: When every
email matches your seasonal creative,
your brand stays recognizable and
aligned across teams and regions.

- Timely engagement: Campaigns
linked to real moments, from New
Year's resolutions to GivingTuesday,
feel personal and relevant.

- Simple control: With centralized
management, you can refresh banners
instantly across every employee, device,
and region.

Seasonal email signatures turn everyday
communication into an active campaign
channel that's measurable, consistent,
and effortless to manage,
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Ready-to-use templates:

Plan your year of
seasonal campaigns

Think of your email signatures as al2-month campaign calendar,
not a last-minute design task.

Every organization celebrates different moments throughout the
year, However, there are key holidays that are universal
opportunities to connect with customers, employees, and
partners

Here are creative ideas to inspire your next email signature
campaigns from around the world,

New Year's Day (January 1)

Theme: Fresh starts, new goals
positve momenium
Idea: Begin the year with an optimistic
Danner thalt reflects your brand's
Tedlln
autlook. PR
B Creative tip: Use bright, uplifting
colors and short copy like "Here's
to what's next.”

Bernard Maxwell
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Australia Day (Australia, January 26)
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Valentine's Day (February 14)
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International Women's Day (March)

gbrate Wwomen In your business, Regands

ta vour visuale for subtle recognition. Ms Tania Sender Q
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Easter (March / April)
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Regands

and minimal, using warm tones of Ms Tania Sender Q

AL ExmCilive
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LSIQmer engagement

Eid Mubarak

Withirg, you jay.

Earth Day (April 22)

Theme: Susta 3t it

FEREn tal awiarene:
) ldea: 5 CASE YOUr Organ a

£ itiatives or munity programs
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I | & sfisuals that reflect TLET
et shibbiaeshidestholys Erik Olsen

Project Manager

Together for
d
sustainable

Learm mi=a

f



Labour Day(Various, May 1)

: —
g Creative tip: Use caim color
and elmole vicuake 1 minhasire

e i R e ' Michael Rivera
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Recognising who
makes it all
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May Bank Holidays (UK)
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Pride Month (June)
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Canada Day (Canada, July 1)
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pendence Day

k) Theme: Celebration, unity, pride
H dea: Use modern, patriotic color

accents in a minimal desigEn

H Creative Tpt Avold heavy symbolism

Kean visitals festive, vet orofessional

E Best for; ULS.-based marketing

Regands

Laura Bennett
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Summer Season Lerem e suitdopod ol

Theme: Connection, celebration, warmih

e
dea; Mark mid-year milestones ai
;

wromobe seasonal events suited ta your
~

dience's climate
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Matalie Perez

Marketing Director

or Sauthern Hemisphere: Emphasire
energy and rensywal with bald, summer

egoy colors 10 December of ! FINLary,

E Best far: Market 12 HH., ana comppanny




Halloween (October 31)

B Theme: Creativity, fun, engagement,
H. dea; Add light seasonal fRair with

tasteful, playful visuals,

H Creative g '_. mple icons ke purmpEins
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Diwali (October / November)

Theme: Light, posithviny, communiny

) Idea: Share warm messages of goodwill

i —— - [ - | o
during the festival of lights

[ Creative tip: Soft gold or deep blue tones

give a premium, Inclusive feel
g

) Best for: Global or regional brand
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Bonfire Night (UK, November 5)

ﬂ Ik LS SPArks Or giows [0 evoke

the feeling of light and connection
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Thanksgiving (U.S., November)

and employees for their support

n Lreative Tip: Warm, neutral tones keep
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Black Friday / Cyber Monday (November)
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Christmas & Holiday Season (December)

Best for: HR updates, leadership — . , ;
NESSATEs, and end-of-year wWrap-up:- w0 I'I:E'I"rnrlﬂc:}illf_[.l'l?:lrflll;ﬁéerdld m

Wishing you a Joyful

holiday season

New Year's Eve (December 31)

Reszarcls

Mr Daniel Boost QO
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Every holiday is a chance

to keep your brand
relevant, connecteaq,
and in season.

Automate your seasonal calendar
with Exclaimer and make every email
reflect your brand all year long.

Book a
demo of
Exclaimer
with NCS IT



Your campaign

calendar at
a glance

Campaigns work best when they
match the pace of the business year,
Planning by quarter keeps creativity
and timing aligned.

Lise this timeline to map your
seasonal activity, align creative, and
ensure campaigns run on schedule.

Q1 January to March: Start strong

Focus on the new year with optimism and inclusion.
Lead with clarity. Let your email signature set the pace,

Focus on:

- New Year greetings and refreshed creative - Cultural moments like

Valentine's Day and International Women's Day - Awareness campaigns
around renewal and wellbeing

Try this:

- Launch your first seasonal banner of the year - Introduce new creative and

visuals - Share thought leadership focused on motivation and values Benefit:

Builds early momentum and keeps your brand consistent from day one.

16
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Q2 April to June: Grow and engage

Purpose and progress define this quarter.

Whether it's Spring or Autumn/Fall where you are, connect through values and
-Z'E_'IIi"'II!'II!_II":'._':..-'

Focus on:

- Earth Day, Ramadan and Eid al-Fitr, Labour Day, and Pride Month messages -
Corporate soclal responsibility (C5H) stories, environmental themes, and
employee appreciation

- Migd-year brand awareness and educational content

Ti y this:

- Refresh banners with nature-inspired or grounded coler palettes -

Highlight community or environmental initiatives - Encourage growth

and momentum through internal messaging Benefit Keeps campaigns

meaningiul and aligned with your brand values

Q3 July to September: Connect and celebrate

Focus on energy and creativity.

Use cultural moments and milestones to keep engagement nign
Focus on:

- National celebrations like Canada Day and Independence Day (L.5.)
- Milestone celebrations, team events, and brand storytelling -
Playful mid-year themes and customer engagement

Try this:

- Test creative variations or A/B campaigns - Run culture or
customer spotlights - Experiment with light, colorful designs

Benefit: Maintains branad visibility during quieter business

periods,
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Q4 October to December: Reflect and rejoice

End strong with gratitude and visibility.

Plan early as this is when inboxes are busiest
FOCUS On:
- Seasonal moments like Diwali, Halloween, Thanksgiving, Hanukkah,
and Christmas
End-of-year wrap-ups and company milestones
- Campaigns that express thanks and look ahead to the new year
Ti Y i_|"|:-.:
- Run seasonal banners on autopilot—no need to chase down
changes - Keep visuals inclusive and professional - Schedule end-of
year campaigns in advance Benefit: Ends the year consistently and

hands over seamiessly

L e - '} ! . i .
O NMext ':."!:'::' - | a1 '::

Planning tips %

- Plan once, adjust regionally: Map global dates, then adapt by hemisphere.

- Group by theme: Build campa BNs around universal moments that ._|!:-:||'-r'
to every business.

- Review quarterly: Refresh creatives before they feels dated

Coordinate across teams: Align Marketing and HR for consistent messaging

- Automate; Schedule everything in Exclaimer so updates go live automatically.

The smoothest campaigns aren't

improvised; they're automated.
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Set your campaigns
up for success

Freparation makes every campaign easier to run
and harder to miss.

A few minutes of planning now means smoother Want a_ more
launches and consistent results all year. detailed
Here's how to get every activation ready to go. version? Get
the full
checklist
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1. Choose your moments

Decide which holidays, events, or awareness days your organization celebrates.
Combine global dates with local milestones to keep campaigns relevant across regions.

2. Align messages and design

Make sure every banner, signature, and landing page follows the same style,
Use approved templates and color palettes to keep your creative consistent,

3. Secure early approvals

Share designs with Marketing, HR, and Compliance for review before scheduling.
Pre-approved templates save time and eliminate last-minute edits.

4. Plan your targeting

Decide who should see which campaigns and when.
Segment by department, region, or audience type so every message feels personal.

5. Add tracking

Include UTM parameters or analytics tags to measure engagement.
This helps you understand which campaigns connect best and where to improve.
6. Test before launch

Preview every banner and link before rollout.
Send test emails to validate layouts, links, and targeting accuracy.

7. Schedule ahead

Set start and end dates for each campaign in Exclaimer, so they update automatically.
Automation ensures your campaigns run on time without manual updates.

8. Review and refine

After each campaign cycle, review results and note what worked.
Quarterly reviews help plan stronger campaigns.

S consistent, automateaq,

A
) Exclaimer @sw



Bring your campaign

calendar to life
with Exclaimer

You've planned your calendar.

Mow it's time to put it into action.

Exclaimer takes the planning yvou've done and
turns it info consistent, measurable Campalgns,
Schedule it and forget it—your signatures
|.|§."'.‘|-.'=§.l;'_ YL, and measure ENgdEs ment

all on their own,

Here's how to get started.

Campaigns
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1. Create your campaign

Upload your campaign in Exclaimer, add a destination link, and set the start and end
dates, You cIT a0 meiOde rackimng links to measure engagement later,
Tip: Keep banner sizes under 150 KB for the best email performance.

2. Choose your audience

Define who sees each campaign. You can set rules by department, region, or audience
type, so Marketing, HR, or 5ales each display the right message at the right time.,

Tip: When overlapping campaigns exist, only the first matching campaign is applied.

3. Schedule once and automate

Plan your entire year in advance, Set campaigns to go live and expire automatically,
s0 every message stays timely, even when your team is busy.

4. Test before launch

Preview banners to check design, layout, and links across devices and email clients.
Send a few test emails to confirm everything looks right before the campaign goes live.

Tip: Test early. A quick preview saves hours of troubleshooting later.

5. Measure performance
After launch, use Exclaimer's analytics to track banner engagement—impressions,
clicks, and overall reach.

Tip: Review the results at the end of each campaign to learn what worked and refine
Your next one,

Exclaimer keeps your campaigns
running—consistent, automated, and
measurable from day one,

22
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Make every message
reach the right audience

Mot every campaign belongs in every inbox,

With Exclaimer, you can personalize campaigns across
teams, audiences, and regions—automatically ang at scale,

Here's how to make sure every email feels relevant.

1. Target by department 2. Match the message to the audience

Marketing, Sales, and HR often Fatlor whal recipients see basad on who [hey are
¥ i o L i TRETL Crr - 14 inclz
ymmunicate with different audiences. Internal audiences might get culture updates,
HSSSIEN Danners to sender Broups so while customers see event or proQuct promotions

each team runs its oWwn Campaigns in

narallel without overlap or confuslon, Personalized campaigns feel more genuine and drive
higher engogement.

| "-{'I:,'.i'.i your creative organized and your

messages targeled

3. Localize |;|}.- region or |‘-:“-IELI'-:|EE 4, Schedule ahead

Load the full year's campaigns into Exclaimer and
et automation "-'--*rII-ﬂ the I:-'- st

once they're approved, every update goes live on

sChedule—na mani ..-.I Inter .'-* !|I"'" reguired

Schedule "--"-"_-:'!-::I ar | '|-'-_\.*-"-""-"' SOECITIC

campaigns to reflect local holidays and
tural momeants

+'-. summer banner in Australia can run at

the same time as a winter campaign in the

smart scheduling keeps personalization consistent
and efforiless
tion bungs connection and avoids

essaging

Send the right message, to the

right person, exactly when it
matters.
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See what's working
and prove your impact

Campaigns only matter if you can measure what they deliver.

With Exclaimer, analytics make it easy to see how
your email signatures perform and how to keep

improving,

1. Track engagement

Lise the analytics dashboard to see how
many people view and click your campaign
banners.

You'll quickly see which campaigns get
noticed and which need refinement.

Track impressions, clicks, and engagement
rate over time to build a performance
baseline

3. Compare performance

Filter analytics by department, audience, or
region to find what resonates maost

If HR campaigns perform batter than

sales promotions, look at timing, visuals,

or message type for insights,

Comparing campalgns side by side helps you
build smarter siralegies _||'|'_:I.' nexr sepson

The more you measure, the easier

it becomes to refine your
campaigns and show impact.

2. Connect the data

Aadd UTM parameters or tracking links so
results appear in your web or CRM
dashboards,

Connecting Exclaimer to Google Analytics,
Hub5pot, or Salesforce helps you see

how email signatures contribute to wider
marketing goals.

it's the simplest way to link inbox octivity to
pipeline impact.

4. Share your results

Turn metrics into stories that show business
impact.

Share highlights with leadership or
marketing teams—from engagement lifts

[0 seasonal trends.

Use visuals from analytics deshboards to make
data egsy to share and act on.
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Turn your insights into
smarter campaigns

Once your campaigns are running, optimization becomes part of the
process.

Once you start measuring performance, you can refine creative, timing, and targeting
to KEeep campalgns Improving every quarter,

Here's how to keep improving with data and consistency

1. Review quarterly 2. Test and learn

Laok back at performance after each Experiment with different banners,

PP T v
Ll el Limeaframes

As Or

dentily which messages, visuals, o A&/B testing helps vou understand which

tirning generated the most engagement creative elements make the biggest impact.

Keep high performers in rotation and pouse Owver time, small insights add up to major

what st delivering performonce gains

3. Adjust timing 4, Feed insights forward

S8 YOI BNE3Eemant fata o ”-[ e Use data I.-'=l|'|I each CAlmpaign IO shape Nexl
when campaigns run quarter's plan

If ermails sent mid-week outperform Apply lessans learned to message

Fridavs. reschedule accordingly. structure, design consistency, and launch
Cagénce,

Sirmple timing changes can Improve

wisibility without altering creative Dptimization turns campoign resuwits into a

Neprtnl _.":il' 1QNE-rerim SUCcess,

Continuous improvement keeps
your email campaigns effective,

efficient, and always evolving.
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Exclaimer's own
seasonal campaign

Before closing 2024, the Exclaimer team put these same principles into

practice, proving how powerful a well-timed, automated campaign can

Je.

In December 2024, Exclaimer ran an
internal campaign using the same
principles outlined in this guide, It was
planned early, automated through
our platform, and measured in real
time.,

The goal plesglose the year

with a seasonal off Tile
maintaining consistent messaging
across every channel.
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The setup:

- Campaign: End-of-year pricing
("Get12 months of Exclaimer for
the price of 10%).

- Duration: December 4-31, 2024,

- Audience; High-intent leads
identified through Exclaimer’s
Salesforce integration,

- Channels: Email signatures, paid
and organic social, sales outreach,
and nurture campaigns, all aligned
under one creative theme.

The results:
Metric Resiult
Emails sent 138,664
Slignaturas applisd 126,148 mi%cwmnap
Gigrature clicks 5,244
Owerall engagement 4, 2%

Each tracked click came from a
standard business email, proving
that everyday communication can
drive measurable marketing results.

Regards,
Bernard Maxwell @
CEQ
2 0123 458 TR .
B2 it R L - DS . T
WY LB T T s Y ﬂ

Why it worked:

- Planned and approved ahead of
launch, following the same checklist in
this guide.

- Automated rollout through Exclaimer

ensured timing and consistency
across teams.,

- Targeting powered by Salesforce
kept outreach relevant and high intent.

- Performance tracked in real time
through Exclaimer's analytics
dashboards.

One automated campaign. 5,000+
engagements. Zero manual updates,
That's what consistency looks like in
action,

27
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What others say about
using Exclaimer for
seasonal promotions

"Exclaimer makes it easy for us to update email signatures for
each season or department campaign, keeping every message
aligned with our brand without extra design work.”

Chris East, Vertex Services Group Lirmied

“Switching between seasonal signatures is simple—Exclaimer
lets us tailor designs for events like Christmas or internal
campaigns while keeping everything organized by domain.”

Leos Segura, 4Bforty Solutions

“With Exclaimer, we no longer waste time manually changing
email signatures every season—it's all automated
and easy to roll out across the company.”

Ebrima Kalleh, Premier Trailer Leasing

“Updating signatures for special occasions or seasonal
campaigns takes just one click, ensuring every user’s
email looks professional and consistent.”

Mark Damaso, Stahl Peterbilt Inc

“Exclaimer gives us complete creative control to design
fresh, seasonal signatures for every campaign—quickly,
consistently, and without any coding.”

Bruno D'Arcangelo, Darcangelo Design

A
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Start your next
campaign with

confidence

You already have the strategy.
Now make it automatic.

With Exclaimer, you can manage every
campaign from one place—planned in
advance, perfectly timed, and always
consistent,

Here’s what to carry forward

- Plan early; Map your campaigns ahead
of time to stay relevant,
Automate confidently: Schedule
banners (o run throughout
the year without manual updates.,
Measure what matters: Track

engagement to refine each campaign
with Insight

See how to
make every
seasonal

campaign
automatic.

Exclaimer brings it all together. It connects
your teams, automates your rollout, and
gives you visibility across every email.

o chasing updates. No missed deadlines.
Mo chasing updates. No missed deadlines

Sk L n ] fu LK m = A 3 L | = LA |
ust consistent campaigns running quieti
In the background.

Email never stops.
With Exclaimer, your
campaigns don't
nave to either.

Book a
demo of
Exclaimer

with NCS IT



